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FARMER’S WEEKLY is a MultiMedia platforM 
We remain a leading source of agricultural information  
in Sub-Saharan Africa by providing: 
•	 Current news (commoditi and analysis); 
•	 Best-practice case studies (production stories); 
•	 How-to guides and info-graphics;
•	 Market trend coverage across multiple platforms.

CONTENT MIX
Our publishing platforms feature content sections that provide relevant  
and up-to-date information to the entire agricultural value chain.

NeWS & OpiNiON
insightful comments, market analysis and groundbreaking stories.

CrOpS
expert advice from farmers, scientists and economists on production and 
marketing.

MAChiNery & iMpleMeNtS
the latest equipment news, maintenance and product reviews.

liveStOCk & pOultry
all the information that livestock producers need to increase profits.
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NeW VeNtures for 2024
Farmer’s Weekly will remain relevant and continuously grow, ensuring that our readers are up 
to date and informed in order to optimise their agricultural footprint.

information station
small and interactive farmer information days connect commercial services, products and 
markets to an engaged audience.

‘How to’ pull-out
each week the magazine will contain topical back-to-basics agri- and agro-processing 
information aimed at foundational knowledge enhancement.

‘How to’ Booklet
tutorial and informational guides compiled, printed and translated into six south african and 
two african vernaculars.

1 OCTOBER 2021 Serving agriculture since 1911

110 YEARS ON THE LAND
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MONTHLY TRACTOR  
PRICES REPORT

NATURE-BASED 
FARMING REVIVES
LIMPOPO FRUIT AND 
GRAIN OPERATION

GROWING AGRO-
PROCESSING IN SA:  

WHAT’S POSSIBLE,  
AND WHAT’S NOT

REGULATORY HURDLES 
STILL FRUSTRATING 

CANNABIS GROWERS

 BLUEBERRIES:
 HOW SA CAN POSITION  

 ITSELF TO BECOME  
 A MAJOR EXPORTER

 REGENERATIVE GRAZING  

REALISING 
MAXIMUM 
SUSTAINABLE 
PROFIT/HA

24 SEPTEMBER 2021 Serving agriculture since 1911

110 YEARS ON THE LAND
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MONTHLY BAKKIE 
PRICES REPORT

 DEALING WITH 
 GLYPHOSATE  
 CONTAMINATION  
 IN ORCHARDS 

GOVERNMENT 
GRAIN INSPECTOR 
DEFENDS HIS ROLE 

 SAVING THE TINY  
 BLACK-FOOTED CAT 

 USING FIRE AS A  
 VELD MANAGEMENT TOOL   

 DAIRY FARMING

INCREASE MILK  
YIELD AND LOWER  

YOUR CARBON 
FOOTPRINT

FarMErswEEkly.CO.za

FOllOw us ON sOCIal MEDIa
@FarMErswEEklysa
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154 000 READERS
priNt audieNCe

diGital audieNCe
540 280 VISITORS

soCial Media audieNCe
252 279 COMBINED SOCIAL REACH

137 330 18 336

4112
5 821

1 479

4 970
37 721

5 762

58 659

AFRICA: 4 300 4 300 4 600

7 800

7 700

7 500
15 400

1 500

36 000

23 000

61% BLACk
70%  30%

80%   65%  35%

TikTok
9 830

YouTube
4 411

WhatsApp
545

Newsletter
14 290

Facebook
138 211

LinkedIn
22 258

Instagram
15 638

X
47 096

Print circulation
5 548 

Readership
154 000

source: aBC 2023 Q2, rEaD 2022, Google analytics JaNuary 2024
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priNt rates
size      triM     Cost 
      HeiGHt WidtH

double page spread     276mm  420mm   r47 000
full page     276mm  210mm   r23 500
1/2 double page full colour   138mm  420mm   r30 000
1/2 Horizontal full colour   138mm  210mm   r15 000
1/2 Vertical full colour    276mm  105mm   r15 000
1/3 Vertical full colour    276mm    70mm   r14 000
1/4 Horizontal full colour     62mm  195mm   r6 400
1/4 Vertical full colour    129mm    95mm   r6 400
1/4 x 2 full colour      62mm    95mm   r3 250

speCial positioNs 
inside front cover full colour   276mm  210mm   r26 000
outside back cover full colour   276mm  210mm   r26 000

adVertorials
double page spread full colour   1 000 words, images and logo  r52 000
full page full colour    700 words, images and logo  r26 000
Half page full colour    400 words and logo    r13 000

Cross-platforM solutioN
eleMeNt NorMal rate disCouNt Cost
full page advert r23 500 r2 000 r21 500
full page advertorial r26 000 r4 000 r22 000
digitorial r14 000 r5 000 r9 000
Boosted facebook post r8 000 r2 500 r5 500
two Xs r2 500 r500 r2 000
Web banner r10 000 r1 000 r9 000
Newsletter banner r3 500 r1 500 r2 000
total value R87 500 R16 500 R71 000

PRINt MeDIa  
Rate CaRD

advertorials are to be laid out according to the Farmer’s Weekly editorial style guide. Copy will be proofread and changes made at the discretion of the editor.

New rates are effective from 1 January 2024.

INsErT raTEs request from your Caxton representative

These elements all form part of a single package and the rate cannot be further discounted. These elements need to be taken in one calendar month.
Digitorial (same copy to be used as full page advertorial), Facebook post and tweets (linking to digitorial).

For terms and conditions, visit farmersweekly.co.za.
Prices subject to change. last update:  2024/02/07

all rates exclude VaT. all rates are nett of any  
agency fees and/or complete material discounts.  

Normal deadlines and advert specifications apply

promote your business to the 
Farmer’s Weekly audience.
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DIgItal
Rate CaRD

promote your business to the 
Farmer’s Weekly audience.

WeBsite rates

diGitorial speCifiCatioN Cost

supplied digitorial 600 words & 1 image (W:645pixels by H:400pixels) r14 000

Commisioned digitorial 600 words & 1 image (W:645pixels by H:400pixels) r18 000

survey digitorials introduction paragraph, max 20 questions (closed-ended) r25 000

Competition 400 words and 1 image r6 000

BaNNer
Banner package  
(70 000 impressions)

leader banner, Mpu, 1/2 page & Mobile r10 000

sectional takeover
(one week)

roadblock-style banners r15 500

special section on  
navigation tab (once-off)

3 digitorials; roadblock-style banners
(time frame 30 days)

r48 000

NeWsletter
Newsletter banner
(every tuesday) (W:728pixels by H:90pixels) r3 500

Newsletter mention (only available together with a digitorial) r4 000

topiCal disCussioNs
Webinar sponsorship (banner) r10 000

Webinar package r30 000

podcast episode sponsor r10 000

podcast series sponsorship (3 episodes) r25 000

For terms and conditions, visit farmersweekly.co.za.
Prices subject to change. last update:  2024/02/07

all rates exclude VaT. all rates are nett of any  
agency fees and/or complete material discounts.  

Normal deadlines and advert specifications apply

ONlINE 
DIGITOrIal 
PaCkaGE

supplied 
digitorial
Newsletter 
banner
2 Tweets
2 Boosted 
Facebook posts  
 
For: r30 000 
(Save r8 500)

New rates are effective from 1 January 2024.
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speCifiCatioN Cost

iNstaGraM single image (W:1080pixels by H:1080pixels)   r3 000

Multiple images (W:1080pixels by H:1080pixels)   r4 000

Video   r5 000

ad spend r2 000

faCeBook standard post (W:1080pixels by H:1080pixels)
(W:1200pixels by H:627pixels) r6 000

Video   r6 000

share r3 000
Carousel ad: 4 images
(limited to users’ facebook news feed)  
(W:1080pixels by H:1050pixels)

r7 000

ad spend r2 000

X standard post  (W:1200pixels by H:675pixels)   r2 500

Video (max length 2 minutes)  r4 000

liNkediN Video (post only)   r3 500

standard post   r4 000

tiktok Video (post only) r4 000

YoutuBe Video sponsorship   r8 000

WHatsapp Video (post only)   r2 500

auction post r1 500

Vacancy post   r1 500

soCial Media rates
soCIal MeDIa 

Rate CaRD
promote your business to the 

Farmer’s Weekly audience.

FaCEBOOk  
sPECIFICaTIONs

Copy 80 characters
Provide FB Page name.
Images saved as JPEG or GIF.

FaCEBOOk VIDEO
File size: max 10MB
Dimensions: 
w:1280pixels by H:720pixels
Duration: max 3 minutes
Post copy: 80 characters

For terms and conditions, visit farmersweekly.co.za.
Prices subject to change. last update:  2024/02/07

all rates exclude VaT. all rates are nett of any  
agency fees and/or complete material discounts.  

Normal deadlines and advert specifications apply

New rates are effective from 1 January 2024.
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5/12 Jan  Machinery
17 Jan farm management: legal, labour, finances
24 Jan agri-technology

02 feb Machinery & equipment
09 feb agri finance: investment, insurance
16 feb How to start a red meat abattoir
23 feb farm technology

01 Mar diseases and immunisation in pigs
08 Mar Game farming and hunting
15 Mar farm equipment
22 Mar silos, storage, sheds, barns
29 Mar orchards: planting and harvesting

05 apr solar and alternative energy
12 apr Basics of organic and no-till farming
19 apr fertiliser
26 apr irrigation

03 May animal health and nutrition (feed)
10 May Nampo issue: Machinery & equipment
17 May Nampo review (editorial)
24 May agro processing
31 May Basics of nutrition in sheep and goats

07 Jun Crop Health: Herbicides, fungicides
14 Jun How to start a poultry farm
21 Jun agri tech: apps, drones
28 Jun How to start a veggie farm: Winter veg

05 Jul agri finance: investment, insurance
12 Jul Guides for chicken immunisation 
 and disease control
19 Jul storage, packaging, transport,
26 Jul irrigation: drip technology, hydroponics

editorial foCus features 2024
02 aug Women in agri 
02 aug orchards
09 aug small equipment review
16 aug soil health and fertiliser
23 aug How to start a sheep farm
30 aug solar & alternative energy

06 sep Nampo Cape
13 sep Machinery & equipment review
20 sep How to start a veggie farm - 
 summer crops
27 sep agri wheels: reviews, 
 maintenance, repairs

04 oct finance: loans and processes
11 oct How to start an oil seeds 
 agro processing business
18 oct animal health and Nutrition (feed)
25 oct Machinery & equipment

01 Nov Mixing your own feed: 
 chickens and pigs
08 Nov Grain: Maize, soybeans, wheat
15 Nov farm safety: security, fencing, 
 crop and livestock theft
22 Nov agri suppliers Guide
29 Nov Basics of starting a pig farm

06 dec Gift, fishing, camping, tourism
13 dec finance: planning, insurance
20/27 dec  Crop health 
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DeaDlINesdeadliNes 2024

WeeK Issue Date MateRIal DeaDlINe oN sale

1 5 & 12 Jan 08 dec 27 dec

2 19 Jan 29 dec 12 Jan

3 26 Jan 05 Jan 19 Jan

4 02 feb 12 Jan 26 Jan

5 09 feb 19 Jan 02 feb

6 16 feb 26 Jan 09 feb

7 23 feb 02 feb 16 feb

8 01 Mar 09 feb 23 feb

9 08 Mar 16 feb 01 Mar

10 15 Mar 23 feb 08 Mar

11 22 Mar 01 Mar 15 Mar

12 29 Mar 08 Mar 22 Mar

13 05 & 12 april 15 Mar 05 apr

14 19 apr 28 Mar 12 apr

15 26 apr 05 apr 19 apr

16 03 May 12 apr 26 apr

17 10 May 19 apr 03 May

18 17 May 26 apr 10 May

19 24 May 03 May 17 May

20 31 May 10 May 24 May

21 07 Jun 17 May 31 May

22 14 Jun 24 May 07 Jun

23 21 Jun 31 May 14 Jun

24 28 Jun 07 Jun 21 Jun

All deadlines are at 12:00 

(noon) on each respective day.

Deadline dates that fall on 

public holidays are moved 

one day forward, while 

advertisement material 

deadlines are moved to the 

Friday the week before.

Combined issue deadline 

dates are for the first week of 

the combined issue.
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deadliNes 2024
WeeK Issue Date MateRIal DeaDlINe oN sale

25 05 Jul 14 Jun 28 Jun

26 12 Jul 21 Jun 05 Jul

27 19 Jul 28 Jun 12 Jul

28 26 Jul 05 Jul 19 Jul

29 02 aug 12 Jul 26 Jul

30 09 aug 19 Jul 02 aug

31 16 aug 26 Jul 09 aug

32 23 aug 02 aug 16 aug

33 30 aug 08 aug 23 aug

34 06 sep 16 aug 30 aug

35 13 sep 23 aug 06 sep

36 20 sep 30 aug 13 sep

37 27 sep 06 sep 20 sep

38 04 oct 13 sep 27 sep

39 11 oct 20 sep 04 oct

40 18 oct 27 sep 11 oct

41 25 oct 04 oct 18 oct

42 01 Nov 11 oct 25 oct

43 08 Nov 18 oct 01 Nov

44 15 Nov 25 oct 08 Nov

45 22 Nov 01 Nov 15 Nov

46 29 Nov 08 Nov 22 Nov

47 06 dec 15 Nov 29 Nov

48 13 dec 22 Nov 06 dec

49 20 & 27 dec 29 Nov 13 dec

DeaDlINes
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fffFuture technology
A digitorial is an advertisement that provides readers 
with information about the advertised product in the 
style of an article on the magazine’s website.

Ficilias plabores et ea volut volor suntia nus volut verum id quam quo consequi quis volo di 
doluptatem alic torumqu ianducimus.

Gendunt fugit derere, idem id ut earumquunto ius eaquate qui comnimil mil earchil 
ist, quiam fugiatem estotae pudandel iligeni squam, te volupta turectemo doluptatem 
atur re si ut dis poresequos min comnis de volorecea aut re abo. Bis voluptu ribusam, 
ut verferrum incita quis mil ipit facium rem haritiatis vellecu ptatur a non re doluptium 
qui officiae aut quam la.

1/2 Page

Mobile

VIsual GuIDE

1/2X2
sIzE: w:95mm by H:129mm
BlEED: 10mm on all sides

1/4X4
sIzE: w:195mm by H:62mm
BlEED: 10mm on all sides

1/2 HOrIzONTal
sIzE: w:210mm by H:138mm
BlEED: 10mm on all sides

1/4X2
sIzE: w:95mm by H: 62mm
BlEED: 10mm on all sides

1/2 VErTICal
sIzE: w:105mm by H:276mm
BlEED: 10mm on all sides

Full PaGE
sIzE: w:210mm by H:276mm
BlEED: 10mm on all sides

lEaDEr 
w:728px by H:90px
w:970px by H:90px

MPu 
w:250px by H:250px
w:200px by H:200px
w:336px by H:280px
w:300px by H:250px

1/2 PaGE 
w:300px by H:600px
w:120px by H:600px
w:160px by H:600px

MOBIlE
w:300px by H:50px
w:300px by H:100px
w:320px by H:50px
w:320px by H:100px

leader

MPu


